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To become the leading business education centre in the Baltic states

To enrich people by teaching contemporary market ec onomy and
entrepreneurship technologies
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Changes in the university culture;
Traditions of multilingualism in Europe;
Multilingualism and multiculturality of Latvia,

Multiculturalism and business related

curricula.
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156 nationalities and ethnic groups in July 2011.
The largest nationalities:

- Latvians — 1,323,713 people;

- Russians — 606,972 people;

- Byelorussians — 78,052 people;

- Ukrainians — 54,398 people;

- Poles — 50,960 people.
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2.38 million inhabitants in 2000.

Latvian was the mother tongue for 1.38 million and

Russian for 892,000 people.

Excluding native speakers:

- 496,000 people could speak Latvian,

- 1.04 million people could speak Russian;

- Other popular languages: English (339,000
speakers), German (179,446 speakers), Byelorussian
(17,215 speakers), French (9,752 speakers).
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to analyze the enhancement of prospective
managers’ cultural awareness attained in the
studies and its compliance with the

requirements of the modern business culture.
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Based on understanding of pluriculturality and
plurilingualism in the modern business world and

their implementation in the studies.

Culture is a system of values which materializes in
people’s activity. The core of the notion of culture
Is formed by three essential features: 1) culturea s
a social reality; 2) culture as a system of values; 3)
culture as people’s activity.  (vedins, 2008)
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The applied approach to this study incorporates

topical and functional approach to culture.

- The topical approach supports a point-of-view
that culture includes everything on a list of topic S
or categories, e.g., social organization,

economics, etc.,

- whereas the functional approach regards culture
as a way how humans solve problems of adapting

to the environment or living together. (Bodley, 1994)
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Business culture is a set of core values, opinions,
unofficial agreements and norms accepted by the

society or organization. (Daft, 2009)

Corporate business culture is a set of mental

values and the way of doing business deals.
( , 2011)
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Cultural awareness is ‘the foundation of
communication, it involves the ability of standing
back from ourselves and becoming aware of our

cultural values, beliefs and perceptions’. (Quappe,
Cantatore, 2007)

Developing cultural awareness means understanding
oneself, knowing one’s roots, knowing to what
culture one belongs, as well as recognizing the fact
that there are ‘cultural differences in the worldo  f

iInternational cooperation’.  (Merk, 2003)
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Intercultural competence might be developed

applying intercultural approach in the studies.

Intercultural approach integrates the students’ own
socio-cultural context (structures, traditions, val ue

systems, stereotypes) into learning.  (Neuner, 2001)

This coincides with pluriculturality as pluricultur al
communication means willingness to accept
otherness, being able to reflect on it and maintain a

dialogue. (Katni -Bakarsi , 2001)

Dr.paed. Ineta Luka, assoc.prof. 12



How do students and employers evaluate the
role of cultural awareness for work in the

modern business world?

Does students and graduates’ cultural
awareness comply with the requirements of the

modern business world?

How can students’ cultural awareness be

promoted in tertiary level business studies?

Dr.paed. Ineta Luka, assoc.prof.

13



: + &
The analysis of cultural awareness is made
applying the approach of revised Bloom’s (Bloom,
1956; Krathwohl, Bloom, Masia, 1973) taxonomy of the
cognitive domain  (Anderson, Krathwohl, 2001) , which
distinguishes the following phases: remembering,
understanding, applying, analysing, evaluating

and creating.

The revised levels have been selected as the
criteria for evaluation of students’ cultural

awareness.
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An analysis of theoretical literature and sources

A survey of 192 tourism employers and 262 tourism

students;

An in-depth survey of 61 fourth year tourism

students;

A survey of 144 graduates of the tourism curriculum
Data analysis and interpretation

Elaboration of conclusions and suggestions
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A significant problem in communication with
colleagues mentioned was the lack of sufficient

English language skills (16 respondents or
26.3%).

The communication was further complicated by
the lack of local state language knowledge which
had been mentioned by several students who

had undergone internship abroad.
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Communication problems with colleagues also
arose due to differences in temperament, mentality

and global outlook (12 respondents or 19.7%).

The inadequate requirements and peculiarities of
behaviour of clients from certain countries were

mentioned.

Students also experienced problems connected

with understanding of different cultures.
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culture of thinking by promoting critical creative
thinking as well as self-critical attitude towards the
results of one’s own activities;

culture of behaviour that is exposed in tolerance
towards otherness;

necessity for self -actualization by teaching to learn
lifelong;

sense of duty which is realized in the readiness to
be responsible for one’s duties and commitments;

pro-activity and creativity by getting oriented
towards using all opportunities not only solving
the problem.
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Syllabi and the system of assessment are

Improved in accordance with the guidelines.

Appropriate methodology of thinking culture has

to be developed.

To develop intercultural communication skills it
IS necessary to effectively use internship
periods, including internship abroad, as well as

students’ exchange programme Erasmus.
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It is Important to analyse the situation, find out
the problems, their causes and come to ideas

what to do in order to attain the strategic goal.

Making an agreement on the guidelines of
arranging the study process, including in
developing cultural dominant, the most
appropriate management style for Turiba

University is delegation.
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The mission of higher education institutions — to
educate the intellectuals (intelligentsia) of their

country.

The dominant tasks in creating business culture
In a higher education institution have to be
connected with the development of students’

knowledge, critical creativity and tolerance.
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For the creation and development of business
culture university vision and strategic

development plan are required.

The development of the dominant of business
culture requires essential contribution by

university professors and their motivation to work.

It IS necessary to create a target-oriented

management system.
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Ineta@turiba.lv
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