CULTURAL TRADITION AND NOVELTY: CLASHES OR INTERACTIONS? 
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	Tradition and novelty
	What is relationship between the cultural tradition and a cultural novelty or even a cultural revolution? On the one hand, a revolutionary novelty has been defined as such only in the confrontation with tradition. On the other hand, every novelty needs realization, which is possible only in a cultural channel with certain tradition. We can speak about the different aspects of a cultural revolution: political one, ethical one, aesthetical one, and epistemological one*, which are inseparable. Every cultural revolution has been done in order to introduce a new world view that has to do with a beautifull (aesthetics), a good (ethics) human whole to be cognized (epistemology). Being public these ideal modi of human activity emerge as the saurce of social change. Publicity and utopian character are two different sides of the same coin: only being public, i.e. political an idea is to be followed and, on the contrary, only being utopian, i.e. without any special place (topos) an idea could emerge as public. Cognition is an aspect of publicity, too. On the one hand, we are cognizing as the memebers of the social institutions including the universities, i.e. in very traditional way that is influeced by the media*. On the other hand, the cognition is a factor of public renewing*. Thus being a stimulus of innovation cognition leads as well to monopolizing, centralizing and buraucratizing of our public world-view that should be based on ”scientific“ fundations. ”Scientific“ corresponds here to an innert thinking closed as much as it is political one.   We can speak about the communication of the ideas in the political circle where develops culture. Politics as a communicative channel for cultural phenomena is not only a part of culture but also an environment for cultural development. In this way we have a change of tehir roles*.   There is a cultual policy including scientific policy in every society that could be evaluated considering public space (polis) of culture. Every university being such public area is a knock of the cultural aims to be matured in a society and scientific ideas to be delivered through the generations. In this way a university is a public space for circulated ideas in both major and minor communicative circles, where they changes their roles. The very process of education is a kind of clash between novelty and tradition. 
	Comp. T. Kuhn’s scientific revolu-tions as epistemolo-gical break. Instead of epistemology I shall speak about hermeneutics because of my research perspective

Major circle has to do with scientific policy and minor one concerns communication in specialized scientific fields

As the agents of das Man, according to Heidegger

F. Bacon: cognition as a power; K. Marx: ideas should change the world

Using term of M. Bakhtin 

	Communicative aspects of a new phenomenon
	An alternative for cognition with political connotations is understanding, which follows from existential point of view. The individual being towards death* is the source of our creativeness as a kind of resistance not only to our destiny but to very machinery of public das Man. Thus we have to do with existential resistance to very publicity while any resistance appears only as a phenomenon, i.e. in public way.  Additionally, our existential aspirations, even the most individual ones, have been matured in a public environment, which has been changed by every existential project, too. This ability to change is political one because of public action. As result, every new phenomenon to be realized needs a spiritual environment, which should be changed. Therefore the cultural changes follow from communicative opportunities of a new phenomenon in the spiritual tradition. In this way we can speak about publicity as communicative ability of a phenomenon to be realized. Here we have a nuance of difference between public and political spheres: an existential phenomenon communicating in the living world is not necessary political one even in a broad sense, i.e. appearing in a polis. Instead of polis for our actual political activity we deal also with polis for our spiritual communication that covers the previous generations. Every utopia of our parents is also actual for us not because our unchangeable life, on the contrary, because of a new social context where this utopia emerges forming a new spiritual polis. In this way the very tradition to be communicated in our social life appears as an aspect of novelty. As result we should treat our social environment as historical one and historical communities as our social environment. In other words, the historical heroes of our nations are our social partners, which should be satisfied by developing their utopias. On the other hand, every hero is alive thanks to his image created in such imagined community as nation*. Thus historical imagination that covers the future aspirations is an aspect of human creativeness that evokes every cultural change.   
	Using term of M. Heidegger

Remember B. Anderson



	Changes of life-world
	A rejected phenomenon does not deliver any cultural change and vice versa an adapted new phenomenon initiates a change in life-world despite the fact that it loses novelty during very communication. In fact, “rejected phenomenon” is a contradictio in adjectum: while appearing a phenomenon has been already adopted to be delivered at least for criticism. However cultural change needs a kind of resistance in the channels of communication, which polishes every phenomenon, appeared as a novelty. This resistance changes the very social communication the agents of which are also historical communities. On the other hand, every phenomenon loses its novelty as ability to resist herewith to replace our cultural topos during communication.  
	

	University as a communicative model 
	University with scientific communication is a model of interaction between tradition and novelty, topos and utopia, publicity and politics, community and society. The establishment of a university usually follows from the need of social renewing in a broad sense and new methods in a narrow sense*. Method means a way of scientist who is both a member of certain community and an individual being towards death, i.e. an agent of communication and a hero of resistance to it.   University is a model of both communicative channels serving delivering of new ideas and bureaucratic machinery blocking novelty threatened to very communication. University as public place both mirrors and influences political society to be changed.      
	Bolognia university had united the magisters applied new approach in canonical law and Paris university – new dialectical thinking in theology. Vilnius university had to do with with contrreformation. 

	Social history as cultural channel
	Social history as a reservoir of cultural tradition is to be interpreted considering utopia as our new public aims. Even historical utopia of our predecessors play role of novelty because of social changes and creative imagination. In this way history is a kind of social communication as cultural channel for utopia to be realized. Tradition and novelty are always in steps. 
	

	
	
	

	
	
	


